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ABOUT THE COMPANY

INTRODUCTION

MISSION STATEMENT

We predict the future by creating it!
SkyTech Solutions was founded in September 2013 to
meet the needs of organizations of all magnitudes,
believing that the trend of outsourcing should not only
benefit fortune 1000 companies but all businesses that
aspire to become more competitive in their respective
industries. Therefore, we set out to create a business
model that, for the first time, made outsourcing
affordable to businesses of any size, and we have
successfully done just that.

As the world evolves digitally while making trade more
convenient both locally as well as internationally, our
mission is to streamline business processes that will
further reduce the cost of operation. We don’t just
intend to sell but also work on nurturing a long-term
commitment with our clientele and prospects alike. Our
end goal still remains the same, i.e., maximizing sales for
our clients by adopting fair practices and preserving
their goodwill at the same time.

Today, we provide outsourcing services from our delivery
centers in Bangladesh. Our facilities feature an on-site
management team working all around the clock, fully
redundant voice, data links to the global,
enterprise-grade network infrastructure, uninterrupted
power solutions, and all of the features of any imposing
provider without grandiose cost structures.

VISION STATEMENT

In addition, our service offerings comprise end-to-end
customer management solutions, including an array of
customer support, call-center, back-office support,
virtual assistant, and digital marketing services. As a
result, we help businesses deliver superior customer
experience, improve customer loyalty, drive incremental
revenue growth, maximize operational and
organizational efficiency, and save operating costs by
managing services on their behalf.

Being the nation’s very best BPO and Telemarketing
company, our purpose is to deliver impeccable
customer service worldwide. In contemporary times
reliable customer support is the key to successful
growth and expansion and that’s where we envision
ourselves to represent your brand on the phone as well
as chat service. Allow us to anticipate the genuine
needs of your customers so you’re able to deliver
exactly what they desire.
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ABOUT THE COMPANY

TIMELINE
Moved to New Office Space (400 seater)
Acquired Techmart BPO (100 seater Call Center)
Employee headcount went over 500

2022
2021

Featured as Top BPO Company in
Bangladesh on Goodfirms & Clutch.
Affiliations with BASIS & Bangladesh IT
NEXT.

Employee headcount went
over 100.

2019
2017

SkyTech Solutions received BTRC
permission & acquired BACCO membership.

2015

The company transformed
into a Limited Company
with 30 agents working for it.

2013

SkyTech Solutions started
with 6 agents in a single
room.
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GRAPHIC LAYOUT

SKYTECH LOGO
The logo was formed around the ideas of ‘sky’ and
‘technology’. ‘SkyTech’ embodies the idea of elevating
technology to greater heights. The color blue represents
sky and the white space above embodies clouds.
Meanwhile, ‘Tech’ in a Box represents an All Square
expertise in all spectrums of the space.
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LOGO COLORS

Primary Color Palette

The SkyTech Logo consists of a sans serif typeface, and
a square box. The SkyTech Logo must not be redesigned
in any way. It must not be distorted or modified, and it
must always be shown whole and never reproduced
partially. The following pages will detail the use of the
SkyTech Logo, color specifications, spacing and size
requirements.

Sky Blue
Basic Logo Usage

PANTONE®
2995
2995C C

4-Color CMYK

On White Background
CMYK
90% C

Secondery Logo Usage

11% M
0% Y
0% K

RGB and HEX

R: 0
G: 161
B: 222

On Blue Background

HEX: 00A1DE
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GRAPHIC LAYOUT

COLOR PALETTE
The SKYTECH Logo consists of a specific color, sky blue
that is specified on the right. This color is the Primary
Color Palette of SkyTech. The Secondary Color Palette
can be introduced when additional colors are needed for
graphics, charts and call-outs, but it must not be used
without the primary colors being dominant. The SkyTech
Logo may not be recolored using the secondary palette.

Primary Color Palette

Secondary Color Palette

Sky Blue

Red

PANTONE®
2995
2995C C

4-Color CMYK

CMYK

Yellow

PANTONE®
172C

PANTONE®
1235C

4-Color CMYK

CMYK

CMYK
0% C

90% C

0% C

11% M

80% M

32% M

0% Y

90% Y

90% Y

0% K

0% K

0% K

RGB and HEX

RGB and HEX

R: 0

R: 249

R: 255

G: 161

G: 70

G: 182

B: 222

B: 28

B: 18

HEX: 00A1DE

HEX: F9461C

HEX: FFB612
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GRAPHIC LAYOUT

LOGO EXCLUSION ZONE
The Exclusion Zone ensures the legibility and impact of
the Logo by isolating it from competing visual elements
such as text and supporting graphics.

Logo Isolatation Zone

This zone should be considered as the absolute
minimum safe distance, in most cases the Logo should
be given even more room to breath. The exclusion zone
is equal to full height of the letter ‘’S’’ (marked as × in the
diagram)

On White Background

On Blue Background
Graphic Layout I 10
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GRAPHIC LAYOUT

LOGO EXCLUSION ZONE
Relationship with text-based logotypes
This page illustrates the importance of clear space.
When used along with a partner brand’s logo, there
needs to be adequate white space.
In the top two examples, elements of other logos come
much too close to the SkyTech logo, creating a cramped
and messy visual.

Why Hire
BPO Services
During the Pandemic?

The bottom two examples show correct treatment of the
Logo and the Exclusion Zone.
By Respecting the Exclusion Zone we ensure the Logo
stands out and looks its best.

Why Hire
BPO Services
During the Pandemic?
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GRAPHIC LAYOUT

LOGO SIZING
SkyTech Logo Size in Print
In order for the SkyTech Logo to maintain its integrity
and visibility, it should not be reproduced smaller than
the recommended size.

25mm wide

To maintain legibility in print, the SkyTech Logo should never appear
smaller than 25mm wide.

SkyTech Logo Typical Sizes in Print

30mm wide

60mm wide

Typical sizes for good legibility of the SkyTech Logo are shown above.
The SkyTech Logo can be used larger than this, keeping in mind good
layout principles and use of the area of the isolation grid.
Graphic Layout I 12
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GRAPHIC LAYOUT

COLOR USAGE
SkyTech Logo on Color Field
The SkyTech Logo is made of the primary color blue.
Included are color specifications for two and four-color
printing, web and digital display. The noted colors should
be used for the logo at all times.
The SkyTech Logo is typically used over a white
background and may be used reversed out on a blue
background as shown. Additional standards for
acceptable use are detailed in the following pages.

Corporate colors on white

Reversed white corporate blue

Corporate colors on 10% or less
screen of black

Solid black on white can be used
only in one-color print applications
such as newspapers

Reversed white on black or very
dark background can be used only
in one-color print applications
such as newspapers

Reversed over dark photo

Reversed over approved photo tint

SkyTech Logo on Photos

Color logo on a very light
photographic background with
less than 20% ink coverage
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GRAPHIC LAYOUT

UNACCEPTABLE LOGO USE
Logotype Don’ts
This page illustrates a series of changes to the SkyTech
Logo which are not allowed in any way.
The SkyTech Logo cannot be distorted, and a shadow
cannot be applied. The shape of the logo and the ratio
between the elements must be maintained and cannot
be modified.
The SkyTech Logo should not be used over any
non-approved colored backgrounds, or photographic
backgrounds that do not provide adequate contrast.

Do not distort the SkyTech Logo by compressing horizontally, vertically or applying a shadow.

The SkyTech Logo must never be recolored or screened
back in an illegible manner that infringes on its
clearspace.

Do not use the SkyTech Logo on any low-contrast photographic or non-approved colored backgrounds.

Do not recolor, screen back or crop the SkyTech Logo improperly. Be careful that the colors remain true to the standards.
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PRIMARY TYPOGRAPHY
The primary typeface chosen to convey
the SkyTech identity is Gotham, which is the preferred
typeface on all SkyTech materials.

Gotham Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Gotham Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Gotham Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Gotham Book Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Gotham Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Gotham Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

To create a clean, cohesive appearance, the use of no
more than two different typeface families in a document
is recommended.
This includes design elements such as callouts and photo
captions.
This primary typeface is available in three weights: Light,
Roman and Bold. For every weight an italic version is
also available.

Aa
Aa
Aa
Aa
Aa
Aa
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GRAPHIC LAYOUT

SECONDARY TYPOGRAPHY
Gotham is the preferred typeface on all SkyTech
materials. When Gotham is not available or is not
suitable for the occasion, the secondary typeface is
chosen to convey the SkyTech identity is the typeface
Montserrat.

Montserrat Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

This typeface is available in two different weights:
Regular and Bold. All the weights are available in italic.

Montserrat Light Italic

It is advisable to use this font in online and electronic
media. This font has been chosen as a Secondary
typeface because it is clearly legible, both on printed
and digital materials, and because it is a default font
available on most devices.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Montserrat Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Montserrat Regular Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Montserrat Bold

Montserrat Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Aa
Aa
Aa
Aa
Aa
Aa
Graphic Layout I 16

SKYTECH BRAND GUIDE V 2.0

GRAPHIC LAYOUT

THE SQUARE PATTERN
Square patterns
The following pages illustrate the rules that define
proper use of the triangular pattern.
The Following Four Rules:
Amount & Position, Orientation
& Alignment, Scale & Line Weight, and Colors need to
be applied consistently across an entire design whether
it’s a single item or multi-page collateral.
AMOUNT & POSITION
The pattern must be used sparingly to reinforce the
brand. It should never distract the audience from the
messaging or primary visual(s). The pattern should never
occupy more than 30% of the total surface area.
If the Square pattern appears in multiple places across
the same surface it must remain on the same grid with
uniform spacing.
The pattern must not be positioned over any messaging.
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LETTERHEAD
US Letter & International A4
The image represents SkyTech’s Letterhead. It is used for
invoice, memo and other official documentation.
The SkyTech Logo appears in the upper lefthand corner
of page one. It is not necessary to repeat the logo on
subsequent pages of a correspondence.

SKYTECH SOLUTIONS
+880 1786 866666 (Cell)
+880-2 5508 0784 (BD)
+1 646 736 6633 (USA)

musnad.ahmed
office@skytechbpo.com
www.skytechbpo.com

House 01, Road 10/A, Sector 9,
Uttara Model Town, Dhaka – 1230, Bangladesh
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GRAPHIC LAYOUT

WEBSITE
The SkyTech website provides a seamless
customer experience for businesses and other
visitors who simply want to learn more about
offshoring/outsourcing practices.
The website’s UI is designed keeping in mind user
accessibility. The pages are clear in defining price, scope
of work, benefits for businesses and key features of the
service provider. SkyTech originates from Bangladesh
and serves global clients. The language and themes are
set likewise.
The website serves as a hub for ebooks, blogs and
services. Major news stories are also archived here.
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USE OF IMAGES
When choosing photographic images to represent
SkyTech, always keep the following in mind
• SkyTech is a BPO Service Provider aiming to make
outsourcing easy for small and medium sized companies.
For this reason, images of Businesses, Businessmen,
Small Businesses, Outsourcing, Lead Generation, Call
Centers, Customer Service, Digital Marketing, Customer
Experience, Skylines are most
Relevant.
• All images must be High Resolution and copyright free.
• Images of Bangladeshi native people (customer
service/back office agents) and Caucasians are preferred
more due to relevance.
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BRAND PILLARS
Following are the Brand Attributes of SkyTech
Solutions
Reliable

Fast

With over 8 years of experience in the Global
outsourcing space, we are trusted by Hundreds of
businesses worldwide.

We are quick to respond to queries, and offer you any
assistance that you may require.

Flexible
Affordable
Our Competitive prices make Outsourcing affordable
for companies of different sizes and industries.

We are flexible in terms of Services we provide. Our
Specialized Team Managers take charge & make it easy
for businesses to outsource.

24/7 Support

Quality

Our Customer Service representatives work round the
clock. So our Support team is available 24 hours a day, 7
days a week.

We ensure top quality standards for the services we
provide. We are open to explore new methods,
techniques and technologies, always improving what we
do.
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Thank You

